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SecureDoc

by WinMagic

This is WinMagic Sections

Within this Brand Book you'll find a simple set of guidelines, rules and standards. Collectively, they help you understand what I3 1.0 General Guidelines

sits at the heart of the WinMagic brand, so you can create engaging, consistent and high impact communications. ) o
. . ) ) o 3 20 Stationery Guidelines
Maybe you work for Winmagic. Or maybe you work agency-side. Making yourself familiar with how all the elements of our
brand work together is equally critical. What we look like. How we speak. What we stand for. How these relate to our core D 3.0 Printed Media Guidelines
values and the mission statement that drives our business forward.
I3 4.0 Exhibition Guidelines

Together, these make us who we are.

When we work to one set of rules we create clarity in our messaging and reinforce our core visual identity. u 5.0 Digital Media Guidelines

We also ensure that the extraordinary quality of our solutions and services and the integrity of our approach is reflected
in every communication we create, from business cards to brochures, internal communications to emails, online ads and
social activity.

Please take your time to browse through this Brand Book and let it guide and inspire everything you create.
Our brand is in your hands.

Be respectful, be creative and be bold.
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Key brand components

At the heart of our brand identity are the key elements
described here. This section gives you some basic rules for
their consistent use.

WinMagic and SecureDoc logos

These are the most recognizable and visible element

of our corporate identity. It must always be used correctly
and consistently. Elements from the logo, such as the
Chevron can be used separately, as graphical devices

in their own right.

Corporate Colors

These distinctive corporate colors help to identify
WinMagic. Our Corporate Blue, WinMagic Blue and
WinMagic Green are the most significant visual identifiers
we have and should be the dominant colors in any
execution, supported by our Secondary Color Palette

for Flexibility.

Typography

Our unifying corporate font is the Ubuntu family, with
various weights in the range used for different text and
header positions. Arial complements this main typeface
and is to be used only when Ubuntu is not available.

Tone of voice

We are bold, expert, authentic, inspired and inspiring.
Our approach is optimistic and action-orientated. Please
refer to the Tone of Voice section of this Brand Book for
more details.

Brand components

SecureDoc

by WinMagic
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Brand components

continued

WinMagic sub brands

WinMagic has a number of product-and company-specific
sub-brands which you can use in communications. How and
when these are used will be determined at the creative
briefing stage.

lcons

Our icons have a clear, uncomplicated, line graphic style.
They are executed using a single (or sometimes double)
colour from the full range colors in our brand palette.
Please use the approved icons where possible. Do feel free
to create new icons to suit your communication needs, but
please ensure that they adhere closely to our brand style,
so that the new icons feel like part of the WinMagic

brand family.

Chevron

The WinMagic Chevron is a section of the lock mechanism
in the SecureDoc logo. It can layer across photos, be used to

hold photography as a frame, or simply as a graphical device.

Photographic style

Our photographic style is real-world and contemporary.

As a brand, we pride ourselves on being open, relevant and
ethnically diverse. Professional but never posed or stuffy.
The focus is on the individual, the working environment,
and the architectural vision.

Brand components

SecureDoc

by WinMagic

SecureDoc

SecureDoc SecureDoc

by WinMagic Data Security

SecureDoc SecureDoc

Cloudsync

CloudvMm
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Logo exclusion zone

The exclusion zone is the minimum amount of clear space
that should be left around the logo. It is equal to the height
of the icon within the logo.

Minimum size

Ideally, the WinMagic logo should be printed no smaller
than 40mm wide. When space is severely limited, such as on
a promotional pen, you can reduce the logo further.

SecureDoc

by WinMagic

BWINMAGIC

Exclusion Zone

BWINMAGIC

40mm

Minimum Size

BWINMAGIC




Vertical logo exclusion zone

The exclusion zone is the minimum amount of clear space
that should be left around the logo. It is equal to the height
of the icon within the logo.

Minimum size

Ideally, the WinMagic logo should be printed no smaller
than 35mm wide. When space is severely limited, such as on
a promotional pen, you can reduce the logo further.

WINMAGIC

Exclusion Zone

WINMAGIC

35mm

Minimum Size

SecureDoc

by WinMagic
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Logo colorways

When you're choosing which logo to use, visibility and
legibility are critical. Please ensure a good contrast between
the logo and background color.

The full and single color logo options should be used on
white and light colored backgrounds and the white-out logo
options on dark backgrounds.

BWINMAGIC

BWINMAGIC
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Logo: Misuse

®
The logo should never be redrawn, distorted, reconfigured, w ‘NMAG‘G EWI N MAGICO

re-colored, or changed in any way.

@ Please do not compress or rotate the logo. Q

Please do not rotate the logo the logo

EBWINMAGIC o BWINMAGIC

Please do not use the full Color Please do not use unauthorised Colors Q

E logo on a dark background

WINMAGIC BSBWINMAGIC BWINMADIC

Q Please do not stretch the logo @ Do not use the logo below the minimum size, g
except in exceptional circumstances.
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Supplementary logos A -
2nd dlements SecureDoc
For use where appropriate. Please contact the Marketing

Department on +44 (0)1483 343029 for artwork files and SeCUI"eDOC SGCUI’GDOC SGCUI‘GDOC

apply the same rules for misuse as the corporate logo. by WinMagic Data Security Cloudsync

These colors are taken from our Primary Color Pallette.

Alternatively, you can use these logos white-out of the N
background color. SecureDOC SGCUI‘GDOC

CloudvM Enterprise Server

SecureDoc SecureDoc SecureDoc

by WinMagic CloudSync

SecureDoc

CloudvM

SecureDoc

Enterprise Server

www.winmagic.com www.winmagic.com

Supplementary Logos BWINMAGIC
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SecureDoc logos

exclusion zone A "
The exclusion zone is the minimum amount of clear space Secu re DOC

that should be left around supplementary logos. It is equal
to the height of the icon within the logo.

SecureDoc

by WinMagic

Exclusion Zone

Supplementary Logos BWINMAGIC




Our color palettes

Primary

Our key brand identifiers. Should be used boldly
but elegantly.

Secondary

Providing variety and visual interest as needed, they should
be used to accent and complement the primary palette.
Should never dominate over Primary Color palette.

Primary

WinMagic WinMagic Blue WinMagic Green
Corporate Blue PMS 7462 PMS 368

PMS 295 C100|M60|Y20|K6  C60|MO|Y100]|KO
C100[M83]Y33|K32 Rg|Ggg|B142 R118|G184 | B42
R26 | G48 | B89 HEX 00| 59 | 8F HEX 76 | BB | 2A
HEX 1A]30 59

Secondary

WinMagic Aqua WinMagic Violet WinMagic Slate
PMS 563 PMS 265 PMS 5415

C60 | M5 | Y40 | KO €60 M65 | YO | KO C65| M40 Y30 K10
R108| G186 | B169 R126|G101|B170 R99 | G128 | B148
HEX 6C | BA | A9 HEX 7E | 65 | A4 HEX 63| 80 | 94

SecureDoc

by WinMagic

WinMagic White

CO|MO|YO|KO

R255 | G255|B255

HEX FF | FF | FF

WinMagic Sky WinMagic Sun WinMagic Rose
PMS 636 PMS 1225 PMS 178
C50|MO|Y10]KO C0|M25]Y80| KO CO|M75]Y55]KO
R133| G206 | B228 R253|G197 | B67 R235]|G94|BY4
HEX 85| CE | E4 HEXFD | C5143 HEX EB | 5E | 5E
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Hierarchy of colors

We use a hierarchy of brand colors to achieve consistency
and ensure brand recognition across all media. Please test
your designed asset against this color ratio chart.

Applying Color BWINMAGIC




Typography

Ubuntu is our primary typeface and should be

used in all word documents, for all printed material
and digital graphics.

Ubuntu Light is our main typeface, used for all general body
copy. Bold, italic and other weights should be used to create
emphasis on key text and to add interest to artwork.

The Ubuntu range includes Light, Light Italic, Regular,
Regular Italic and Bold, Bold Italic. All are free, subject to the
licensing from Ubuntu.

Avrialis our secondary typeface. It should only be used in some
digital executions and Powerpoint, when it is not possible to
use Ubuntu.

Typography

Ad

Bb Cc Dd Ee Ff Gg Hh |i
Jj Kk LIMm Nn Oo Pp Qg Rr Ss Tt Uu Vv Ww Xx
Yy Zz alparcil modit laut lame re, odio opta peri conserum, quiae

nulla dolorum sum et od eatem quidist in et maximet fugiae plab id
esed eat. Et fugiam, odia nonescia dolore.

Ubuntu Font Family

SecureDoc

by WinMagic

Bb Cc Dd Ee Ff Gg Hh li
Jj Kk LI Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww
XX Yy Zz alparcil modit laut lame re, odio opta peri conserum,

quiae nulla dolorum sum et od eatem quidist in et maximet fugiae
plab id esed eat. Et fugiam, odia nonescia dolore.

Arial Font Family

BWINMAGIC




Typography Styles

Style

To obtain a consistant brand, it is important to follow our
typography styles detailed on this page.

Main Headline:

This will appear if the document includes

a front page. Always in Ubuntu Bold and in

a large size (eg 40pt). These can appear over
an image or primary color

Main Subhead:
Follows the headline in Ubuntu Medium and
can appear in a Primary or secondary color.

Page headline:

For all other headlines use Ubuntu Light,
with Ubuntu Bold for pulling out key words.
Please make sure there is a large space after
for this style (eg. 8mm).

Subhead:

These should appear in Ubuntu Bold and
should be same size as body copy. Space
after should be visible (eg. 3mm)

Body:

Always in Ubuntu Light, using Ubuntu Bold to
pull out key infogrmation. Space after should
be visible (eg. 3mm)

Bullet:
Follows Body style with a smaller space after
(eg. 2mm)

Typography styles

SecureDoc

by WinMagic

Main headline

Subhead style lorem ipsum
dolor sit amet

Page headline text with
bold accents

Subhead text

This is the body style. Lorem ipsum dolor sit amet, consectetur
adipisicing elit do eiusmod tempor incididunt ut labore et dolore
magna aliqua.

 Bullets look like this. Lorem ipsum dolor sit amet

» Consectetur adipisicing elit do eiusmod tempor

BWINMAGIC




Stand out from the crowd

How to use quotations

The quotation mark block can be supplied as artwork. It should
measure 9.8mm?. The background can be any colour from the

secondary color palette, but must give enough contrast to the
white quotation marks.

The text of the quote should be in Ubuntu Light at a larger
point size compared to the reference text. The size will be
dictated by the length of the quotation.

The reference text should appear in Ubuntu Light, with the
publication reference Ubuntu Bold.

Brochure artwork can be obtained from the Marketing
Department. Contact: +44 (0)1483 343 029

Quotation Mark block

&6 If BitLocker is not
adequate, then
SecureDoc should be
seriously considered

IT Personal Technology Supervisor, Energy &
Utilities Sector,
Gartner Peer Insights (2016)

Typography styles

e

SecureDoc

by WinMagic

If BitLocker is not
adequate, then
SecureDoc should be
seriously considered

IT Personal Technology Supervisor, Energy &
Utilities Sector,
Gartner Peer Insights (2016)
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Our chevron

This useful graphic element is a section of the lock icon
in the SecureDoc Logo.

Please always use original artwork files to reproduce
this. Never redraw or alter it.

The Chevron is intended to be a playful brand element.

It can layer across photos or be used to hold photography
as a frame. Different crops can be used to keep collateral
interesting and varied. You can also use the negative space
the chevron creates within your designs as a copy or simple
graphic space. Always use the chevron facing up or facing
down, never sideways.

The Chevron can be used on lead images and within

or alongside other graphical devices. Please see the
examples opposite. When using it behind text, the color
tint should be 15% of the background color. If it is being
used on a dark background, it should be used at 80% of the
background color.

The Chevron element should only be used with the primary
palette colors.

Chevron

SecureDoc

by WinMagic

| = -

Joln the IT leaders

-Fh-

Can st il Pinmncial Baperet g e e T )
R R L o

Dulp pordiadnbiecaen 4
= & SecureDod B0 Top For BbLoches

() (5w)

ﬂ SEE_"..'EDC'E SecureDoc on Top for Bitlocker §ﬁﬁl;.'feD°C

Solution Overview

Solution Description Key Features Key Solution Functionality
-

Talk to one of
our Security
Specialists
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lconography
Ouricons are simple, clear and engaging. )
Please create them using the primary or secondary @ @ l
color palettes v -
—— )

oL R

)
©

BWINMAGIC
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Photography

Overview

Our brand has a layered photographic style comprised

of three elements: Portrait, Working Environment and
Architectural photography. The aim is to let the brand live in
vibrant, relevant and engaging ways across everything from
Power Point presentations to LinkedIn posts.

Our photography choices travel with the customer

story in the same way that our security travels with data,
from the personal microcosm through everyday working
environments and out into the architectural cityscapes.

So, you can always find an image that's right for a particular
brand message or mood.

Please note that Portrait is our lead photographic style,
with the other two secondary styles used to complement
and add variety.

Photography

SecureDoc

by WinMagic
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Photography

Portrait style

These are people in control of their security challenges,
thanks to WinMagic. Think real-world, culturally diverse
and optimistic: just like our brand.

Choose relaxed and confident decision-makers of any age:
either professionally suited or in smart casual attire, but
always in their every-day work environment.

The hero looks to camera but these shots are never
in a studio and are never forced or posed.

One woman or man within a frame is usual though you
can opt for a mixed group.

Only use an illustrative style within an infographic
or animation environment.

Please do not use

 Black and white or monotone images
- Stylized effects on images

» Hyper-real or unrealistic images

» Negative content

Photography BWINMAGIC




Photography

Working environment

Look for light-filled office space shots that feel
aspirational yet natural. Never staged.

These are real-world environments where sleeves get rolled
up and work gets done.

A reportage or fly-on-the-wall feel works best. No-one looks
to camera here.

These are fast paced, highly productive and successful
enterprises with a human touch.

Natural materials wood, glass, brick play well.

Photography

Please do not use

 Black and white or monotone images
- Dark or old-fashioned work spaces
« Complex or cramped images

SecureDoc

by WinMagic
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Photography

Architecture

These images show our strong architectural foundations
reaching out into the world, extending one powerful vision
from the personal through the work space into the clouds.

This image set is smart and outward looking, bridging
internal structures and showing gateways to new worlds
and ways of seeing. Seek out contemporary, sleek,
light-filled images, potentially reflecting back moving
cloudscapes.

Please do not use

 Black and white or monotone images
 Imposing or daunting looking buildings
 Images without architectural symmetry or structural interest

Photography BWINMAGIC




Illustration

Photography should always be the lead when designing
WinMagic communications, however it is occasionally good
to use illustrations to make a read more engaging. When
considering illustration, make sure that all the colors are
WinMagic colors, and that the illustration used is bold

and clear.

Illustration

SecureDoc

by WinMagic
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Call to Action

The Call to Action must be included as the final sign
off on all collateral.

It should run to a 6 column width on portrait
brochures and 5 column width on landscape brochures.
For landscape versions, please use portrait CTA and scale

to Fit 5 columns, S £l ]in]2) roewnmadicon | wwwainmaccon  ESVNINIMAGIC

Brochure artwork can be obtained from the Marketing +1 088 079 5873 -;I_'-l.;m: 334 3020 +49 63 175 370 530 v':.s.s.-'ss 6350 +31 124 3636000 +65 3634 5157
Department. Contact: +44 (0)1483 343 029

Email and Web address 9pt, Ubuntu Light with
a vertical divider between each address.

2 column widths

'
.

Sodial Media icons 4mm? .- ) ﬂﬂm info@winmagic.com | www.winmagic.com EWINMAGIC

. 4mm
Country 7pt/8pt Ubuntu Light ... * US & Canada | United Kingdom | Germany Japan | India | APAC Singapore
WinMagic Slate. Ranged left o +1888 879 5879 +44 0148 334 3020 +49 69 175 370 530 +03 5403 6950 +91 124 4696800 +65 9634 5197
Telephone numbers 7pt/8pt --------- !
Ubuntu Medium WinMagic Slate. Each country and telephone Vertical divider to the height of the
Ranged left number equ};lly spaceE:)I over text box equally spaced between
the 6 column width. the text boxes. WinMagic Green

6 column widths

Call to Action BWINMAGIC




Boilerplate

So we keep our messaging consistent globally we have
some approved words (or ‘boilerplate’) that can be used
whenever we need to talk about WinMagic the company,
or SecureDoc CloudVM. Please ensure you always use
approved messaging

Boilerplate

SecureDoc

by WinMagic

About WinMagic

WinMagic, one of the most respected names in the data security business, encrypts over 8 million endpoints in 84 countries.
Our award-winning comprehensive encryption and unified intelligent key management solution is the best protection
against sophisticated threats and data loss. Through WinMagic's data centric approach to security, our SecureDoc suite of
services ensure that data is protected wherever it is stored within any end point, physical or virtualized data center, or Cloud
laaS environment.

SecureDoc CloudVM

With the widest support from virtualized servers to numerous public and private Clouds, WinMagic's SecureDoc CloudvVM
enables a unified encryption strategy across any end point, virtualized or cloud laaS environment. By providing a single
platform and pane of glass, SecureDoc CloudVM increases enterprise security, ensures encryption compliance, reduces
complexity and removes silos of encryption within your organization.

BWINMAGIC




Tone of Voice

The era of corporate speak is over.

Enterprise buyers are people too. They are often on
complex buying journeys, influenced by all sorts of third-
party sites, industry peers and social channels.

As a brand, we need to talk to customers and prospects
in the right language, giving them believable, digestible,
relevant information in language they understand, via the
channels they prefer.

Housekeeping
* Please use US English and expression

» Keep PowerPoint slides brief; they should simply
be a prompt.

+ Keep things simple to translate and understand
for our global audience

Tone of Voice

Some simple pointers

* Quickly get to your point, without being blunt. Be
informative, upbeat, helpful and pain-point led. Treat
headlines as engaging conversation starters.

» People like to buy from people, not conglomerates.
Imagine you are speaking to a respected colleague rather
than a stranger whether we're writing product sheets,
emails, LinkedIn posts or webpages.

SWAP: This industry-leading unified key management
approach allows administrators the ability to optimise their
end-to-end management approach to encryption.

FOR: This clever new encryption approach lets admin teams
save time and take back security control across workloads
and devices.

SecureDoc

by WinMagic

« Avoid convoluted tech talk. Give great innovation

great context. Explain the so-what of feeds and speeds.
Make tech relevant by linking it to business and IT-
objectives. Avoid acronyms where you can and jargon at
all costs. They are mental wall-paper. Try and paint the
amazing picture that sits on top of the wallpaper, using
simple phrases.

Don’t be scared of emotive thoughts.
NOT: Why choose WinMagic? BUT: It's easy to trust
WinMagic. 8 million users already do.

Brevity always wins. If we can make a pointin
140 characters, readers will appreciate it. Even ifit's
not a tweet.

BWINMAGIC
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Core values

WinMagic isn't just another security vendor. We are industry » We can be bold, sometimes even controversial,
innovators. Specialists in our field, passionate about the challenging the status quo and having a clear opinion.
power of our solutions to transform challenges and deliver

aspirational new ways of managing security. * We can be inspired and inspiring, imagining a better

world, standing shoulder to shoulder with partners,
building collaborative routes forward.

- We can be action-orientated, because words don't solve
problems, positive technology choices do.

* We can speak peer-to-peer with other experts.
Assuming certain knowledge and never patronising
the audience.

- We can be authentic, admitting that the world isn’t
perfect and that stuffis tough out there. But together,
we can crack it.

Core Values BWINMAGIC
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S ta tl O n e ry 2.02 Stationery: Letterhead and Business cards
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Stationery

Our stationery uses the WinMagic logo, Chevron graphic
and our primary color palette

Need artwork for the letterhead or business card?
Get in touch with the Marketing Department on
+44 (0)1483 343 029

Stationery

Canada | USA | UK | Germany | Japan | India

www.winmagic.com

BWINMAGIC

3 Huxley Road, The Surrey Research Park,
Guildford, Surrey GU2 7YG, United Kingdom

t: +44 (0)1483 343 020

e info@winmagic.com

SecureDoc

by WinMagic

BWINMAGIC

Registered In Canada

Registered Office:
5600A Cancross Court | Mississauga | Ontario
LSR 3£9 | Canada

Registered No: 12356789

Mandy Luya

obal Director | Marketing Enablemen
\ +44(0)1483 343 029 | +44 (0)7836 647 934
[~ mandy.luya@winmagic.com
€5 www.winmagic.com

o) 3 Huxley Road, The Surrey Research Park,
V" Guildford, Surrey GU2 7YG, United Kingdom

BWINMAGIC




Secure

by WinMagic
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Sales enablement

Sales Enablement

3.02
3.03
3.05
3.06
3.07
3.08
3.09

Overview

Briefing Paper

Case Study

Whitepaper

Battlecards

Data Sheet

Sales Enablement Matrix
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Data A D
] SecureDoc

By vinagc

Whitepaper SecureDoc

SecureDoc Enterprise

Endpoint Encryption | Device Control
Product

Battlecard SecureDoc on Top for Bitlocker SeCL

o Winiag Passwords lone cannotpotec
; : asswords alone connot protect yaur dataand devices. Full
Solution Overview [T AL EICTIIIN  ciiv encyption s the essential it e of defense o protect
Solution Description Key Features Key Solution F BV confidental data, prevent:costly data breaches, and achieve ke
o PPN compance obiectives.
| [T Tht soid the proiferation of data and devices across your
. - business has ncreased the complextyof deploying Fll drve
Scebocon T EO0D o Blackrsows disttosthesbty W08 WnTand et | PEECTREIEIT  encryption - o challenge further ampified by constani
D ) Jrovsistimas M ercotn o calenge further amie b conanly
o . RS evolving hardware, 05 updates, and inceasingly moble users
el okt et ol oo et e 20) Poresiiv Securing data i the event of aost o tolen device has never
s s e sty G- bl e e e
e o iyl been more demandin.
T = e WinMagicSecureDoc Enterpriseoffers sigle, unfied consle
e S 1k bk et T = to manage cata and device protection- combiing uldk and
e e e fors e
ST e ] o signifcanlyrecuce thetheat of daa los. Ths helps ensure
or e SR, ey 0O s S s etk thatyour data wil continue to be protected across virtualy any
et ndconrlh b AtoreennpteSec

hardiware or 05 platform, even as you shift rom physical to

e b o e o Badarzem & irtualdesktops.

The EU GDPR: Assess Your Readiness oyt st

e " Data Security Challenges. Solved.
Solution Value Proposition

5o cotarer s ol

How to Ensure You're Prepared

aoentisncong i Lowar
2018 and Beyond: s Enterprise-vide Coverage | & Complance User 17 Helpdesk Uptime
, . Protectdata anddevceswith | Contraly doploy manage | Don'tcompromie
We've read it so you dont have to! flexible, mul u tionfrom | 5 -
G roctn ey ran o aoan support. asingle console. get the best of both,
ot Whatis not currently + Protect devices with industry- | + Deploy encryption + Reduce IT helpdesk time
Are You Prepared? supported leading FIPS 140-2 compliant. | faster with compatiblity spent on password resets
" [ T— Fuldive encyption Sutomaton oo by up o 75%wkh mulile
P + Leverage bulbin0s Sndtansparentuser vt recoveryoption:
encptionwith Bitockeror | provsioning  Maniize ser uptime with
> DPR i Flevaut?  Manage usrs, ks, fastorand more secure
ot be inFullcomplance ith ts  Manoge hardware-embedded | andpaliieswith Acte siglesgroncr nebwerk
requitemer o e ot Orecory mograton Suare mlock
. Preventdataloss withOs. | reporting time by upto 60% | o stolen device scenarios
o || winasingledoshboardfor | it remate lock, reet
i sranin Sldeces or il commands
Gevceandportcontrols | - Protectremoteusersand | - Sreamiine operations
BWINMAGIC devices with network aware ‘with role-based access.
Dreboctauthentation | to managemen,recovry

and reporting tools

Overview BWINMAGIC
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Briefing Papers

There are 4 types of Briefing Papers; Business Brief, Solutions Brief, Tech Brief and Product
Brief. To make the brand simple to follow, all Briefing papers now use one template.

=R
Te-

o=

‘9
Lerem ipsum dolsr it ame Lorem lpsum cubor sit amet Lorem ipsum Coar it amet Lorem ipsuft dolarsi amet

e vl s e v o b vl s e v

Business Brief Solutions Brief Tech Brief Product Brief

Briefing Papers BWINMAGIC
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(7] (2] (3] © O

Briefing Papers

To achieve an engaging read with an attractive, clean layout,
please follow these simple steps:

) Begirelics

o Follow a 7-column grid with a gutter of approximately 4mm
9 Indicate the briefing type top left in a WinMagic green box

Copy can run as a single read stretched across 4 columns,
or run in two double columns stretching across 6
columns. Choose whichever layout gives the clearest
read and looks cleanest and most balanced on the page

o Use primary-colored boxes to pull out key information SO MU Loior P bRt
or quotes s e
9 Always include the WinMagic CTA
TR [ B TR WO T P T B [ e S0
o Place page numbers in the green rectangle at the Fo e vl o s s e
bottom of the page, 5mm high and spanning one

fhoen . EWINMADIC
ai =

column from the edge of the page
W MACT e | P B il =

Always lead with a portrait style image on the cover.
All pages after that can lead with or include
secondary imagery

6 o

0 Green tinted chevron should appear on all inside pages

Briefing Papers BWINMAGIC
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Case Study

The Case Study template is very similar to that for Briefing
Papers. Please observe those rules, plus the following:

[ SecursDi

The front cover headline should include the name of
the company and the Case Study title, as well as a short
project description

The company logo should feature above the title on the

' —

front page
When pulling out quotes, please place them in a primary- Case study: Financial Express
colored box and use the large boxed quotation marks T et 4 dalnaetats

with Winkagic's SecueDoc

o Use imagery wherever possible to break up the text and
achieve an easier read

9 When pairing the WinMagic logo with a partner logo,
the two should sit side by side with a 1pt line seperating
the two. The distance between each logo and the line
should be the same as the exclusion zone (see page xxx

i
FITTYIIr T TR Ire s arey

for reference) s o P
o
Iu'o:;q--mp;.m-- : Irunnm.:ﬁ
popn oWirMATIC
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Whitepaper

Whitepapers follow the same structure as the Briefing
Papers and Case Studies. The only major difference is that
there is no lead image on the front. Please observe the
Briefing Paper rules plus the following:

o The front page should not include an image. It should
be full bleed WinMagic Blue with a tinted white chevron
over the top

9 A tinted chevron should appear on every page

The blue bar on the inside pages should be used to hold
key bits of information or tips relating to the content

Whitepaper éﬁ%‘! Eies

The EU GDPR: Assess Your Readiness

How to Ensure You're Prepared for
2018 and Beyond:

We've read it so you dont have to!

Are You Prepared?

BWINMAGIC

Whitepaper

SecureDoc
v

The EU GDPR: Assess Your Readiness
to Ensure You're P C 18 and Beyond

A New Era of Data Privacy and Protection is
Around the Corner.

Dat

Here's What You Need to Know:
Expanded Clobal Reach.

SecureDoc

by WinMagic
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Battlecards

Battlecards tend to be very information heavy. The design
needs to work hard to make the information clear and really
easy to digest. Unlike Briefing Papers and Case Studies,
Battlecards cover just 2 sides of A4 and do not need a front
cover. Please follow these steps to achieve a clean and
effortless design:

o Follow a 7-column grid

Product
Battlecard

9 Headline and subhead always sits above a rule
9 Tinted green chevron sits behind content

Use bullets and box-outs to break up large chunks
of text

Rules can be used throughout the design
to define sections

12

SecureDoc on Top for Bitlocker

Solution Overview

SecureDoc

by WinMagic

Solution Description Key Features

SecureDoc enhances BitLocker's encryption capabilities by pi m
administrators with the tools to better manage it, while also securing non-
Windows devices, addressing BYOD and cloud computing.

desktops and tablets etc.

SecureDoc on Top (SDOT) for BitLocker allows Administrators the ability
to leverage existing network login credentials in addition to multifactor
authentication with smart cards or other tokens to lock down system
access and guarantee highlevel security of devices - critcal for large
organizations.

Product
Battlecard

SecureDoc further enhances BitLocker by being the only data encryption
olution that supports pre-boot
(PBNA) through its PBConnex technology. PBConnex uses network-based
resources to authenticate users, enforce access controls, and manage end
point devices before the operating system loads. PBNA provides much
more than end point security. Its policy control engine allows businesses
to manage groups and control how, what, when and where users access
devices and data

Solution Value Proposition

> Increased User Friendliness: Allows for single sign-on, with
customizable pre-boot screens
Simplified Deployment: Allows for secure provisioning, transport
and deployment of machines using temporary key files, with final
oownership and key rights automatically transferred in a secure

based FDE for laptops,

= Support for Microsoft Windows BitLocker

Key Solution Functionality

5

Introduces user-based authentication,
removing need for PIN

Why Choose Winmagic?

WinMagic ad focused
simplifying data security

SecureDoc

by WinMagic

SecureDoc

by WinMagic

Requirement Gathering

information assets against unauthorized access.

WinMag JreD Jtion that boot network
WinMagic: i
1BM, L

inMagi ustomers, or products
&feature sets

Solution Target Market

Prospecting Questions
Questions for CISO's
How concerned are you about data theft or intrusion?
Do you currently feel you have sufficient protection?
Is your organization distributed?
Does remote access security concern you?

Whatare your regulator givesyou th
capability to manage this?

Questions for IT Professionals
Do youfeel that BitLocker is meeting your current needs?

moment event upon authentication Resources Customer Targetting Key Drivers What are your iggest challenges?
Next Level Functionality: Offers Centralized Intelligent Solution Brief: Midsized to enterprise-sized businesses Establish key drivers behind the requirement earlyin Have you thought much about how you user-owned devices?
Management supporting Windows, Linux and Mac OS, BYOD and SecureDoc on Top for How do you currently manage multiple keys?
virtualized environment BitLocker or branches Multi OS: Are they struggling with a multi OS. ur corrent .
» Providessingle pane management of your encryption environment: ] e Do you or your users urrent rocess?
meaning you can run everything from one dashboard T n
neaning y¢ rything Top for BitLocker Companies that have a high tumover rate of Securlty: Are they struggling to manage their Qualifying Questions
Enhanced Security: Prevents accidentally (or intentionally) employees (constant redeployment of equipment) BYOD policies? Questions for IT Professionals and Administrators
disabling BitLocker : A estions for IT Profession: ministrators
g AdudetoManagng  Prime Use Cases G T A How many users doyou have inyour rganization?
L e S e N e Stiodernthe Organizatons running multiOS environments Capabites? Howmany devices doyou have? Onwhat pltforms?
et end users up and running quicker, creatii i ;
a P g gl g ing? (PC, Apple, Linux) Complex Deployment: 0o they ind device Assume25 devices per employee, where device count is unknown
Blog: Organizations that have multiple end-users. ot rambled: Doyou Towhom?
BitLocker Pain Points—"A using shared devices (hospitals, universities, ) enovo sit as options? E; WinMagic has
Guide to Better BitLocker  retail, government offces, construction and Costs prepassword recovery effrtschewing up Howd hent
Ve warehousing, call centers, o operations centers) e ey o ourees oukd bespending How do you currenty manage multipl keys?
Organizations trying to manage security How do you manage security updates?
I - Do they have acommon
el s e console to manage security keys, policies and e support
Organizations that require a high-level of security passwords? O, do they manage many? How much s this costing you?
and enforce multi-factor authentication (legal, N
~15 minutes pe =$25 or more/r

Battlecards

financial, healthcare, etc)

Customer Targetting

%0 SBHBME oewnmagicon

IT Professional
IT Administrators
Enterprise end-users (internal power brokers)

Saesries | Aot

BWINMAGIC
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Data Sheet

Data sheets follow the same rules as the Battlecards. Please
follow these steps to achieve a clean and effortless design:

Follow a 7-column grid
Headline and subhead always sits above a rule
Tinted green chevron sits behind content

Use bullets and box-outs to break up large chunks
of text

Use of stylised tables can be used to display information
in an easy-to-read way

© 000

Data
Sheet
‘Technical Specifications
SecureDoc
SecureDoc Enterprise
Endpoint Encryption | Device Control
Passwords alone cannot protect your data and devices. Full FIPS 1402, OPSWAT Gold

6 Fulldiskand file
system encryption
willalways play the
first line of defense”

is tial
confidentil data, prevent costly data breaches, and achieve key
compliance objectives.

That said, the proliferation of data and devices across your
business has increased the complexity of deploying full drive
Market Gulde forinformation: IR tion - a challenge Further amplified by constantly
(ool ot e sheramiridby oty
Protection, Gartner (2017) updates, an g
i dota 1 h o o o f sl GG B et
beenimos demandn

See System Requirements for
more on minimum hardware and
Firmware requirements.

Protect I
*+ Endpoint Devices - Desk to manage data and device protection ~ combining fulldisk and

tops, Tablet PCs and VDI removable media encryption with robust device and port controls
to significantly reduce the threat of data loss. This helps ensure
that your data will continue to be protected across virtually any
hardware or S platform, even as you shift from physical to
virtual desktops.

Data Security Challenges. Solved.

Maximize Protection with

simplify Data Security Lower TCO with Improved
Enterp i

e-wide Coverage & Compliance User & IT Helpdesk Uptime

productivity for security -
get the best of both,

and monitor encryption from

Protect d
Flexible, mult-OS encryption
POt asingle console.

supy
+ Protect devices with industry-
leading FIPS 1402 compliant | faster with compatiblity spent on password resets
fulldrive encryption automation tools by up to 75% with muliple
 Leverage builtin OS user user. ptions
encryption with BitLockeror | Provisioning + Maximize user uptime with
FileVault 2 Manage users, keys, faster and more secure
+ Manage hardware-embedded | and policies with Active single sign-on of netwark.
p the most aware unlock
expansive Opal SED support | + Reduce compliance + Quicklyrespond to lost
reporting time by up t0 60% | or stolen device scenarios
with a single dashboard for | with remote lock, reset
encryption and granular all devices or kil commands
device and port controls « Protect remote usersand | + Streamline operations
devices with network-aware | with role-based access
pre-boot authentication tomanagement, recovery
and reporting tools

+ Deploy encryption + Reduce IT helpdesk time

hL

Data Sheet

SecureDoc

by WinMagic

Centralized Management & Compliance

o £5) lets you
protection, policies and compliance across all data and devices
inyour mixed IT environment.

auser: appr
+ Enable PBConnex pre-boot netwarking - even over wireless - for
faster password resets, policy updates, and secure key delivery
over the netwark
+ Manage remote users over the network, ensuring that your
most vulnerable devices are protected from loss or theft

Enterprise Drive Encryption

« Protect the entire device ~ including the S, data and
applications —in the event of loss or theft with FIPS 140-2
Validated SecureDoc Drive Encryption

+ Enforce robust pre-boot protection with support for
AD, Multi-Factor Authentication over the network

+ Support OS-Agnostic management of Opal =
Self-Encrypting Drives.

Advanced Native Encryption Management
+ Centrally enforce and manage encryption on BitLocker or

FileVault 2-enabled devices, ensuring consistent compliance and
audit trails

Reinforce native encryption with SecureDoc Network-Aware

Pre-Boot, enabling AD authentication, Single Sign-On and

MFA integration

+ Automatically detect and block users from disabling or «
ocker and FileVault 2 encryp d

tamper protection

Removable Media Protection & Device Control

+ Enable automatic, enforced encryption of removable media
devices— including portable drives, USB, CD/DVD and SD Cards
‘Access encrypted data from any device without the need

for any additional software installation or imitations to specific
05, devices

+ Apply trusted device and port controls to prevent data loss
or offline malware injection via external media

File and Folder Encryption

+ Upgrade your SecureD d

t Encryption

sidated ullDrive Encryption

ware re-Boot Authenticatin

SecureDoc

by WinMagic

SecureDoc
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SecureDoc
Standalone

[E—

How Can You Protect Your Data Everywhere?
If you already have SecureDoc Enterprise Endpoint Encryption, consider building out an
dpoint

transparent file-level encryption, protecting access to individual
files and folders

« Never interrupt workFlow - encryption, decryption and access
to information is automated and transparen: to the end user

« Centrally enforce automatic encryption or allow users to
manually encrypt individual fles and folders, with persistent
protection even when shared

modules
to your SecureDoc Enterprise Server,including:

+ SecureDoc File Encryption - Protects data stored in local files and folders, as well
as network file shares.

+ SecureDoc CloudSync - Encrypts data stored in Cloud-based Enterprise File Sync.
and share (EFSS) solutions

. your vers
offlne attacks

protected from

+ SecureDoc CloudVM - Protects virtual and cloud workloads from a range of known threat vectors

SecureDoc Enterpr offers a L virtual and cloud
frastruct bining modules enabl depth persi

encryption of data wherever it resides across your organization.

5] flvlin] 2] o g g WINMAGIC
Sisemsens | Gisuesis | Gissoso S Ty R
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Solution Brief

Product Brief
Data sheet

Partner enablement

Particularly aimed at Business Decision Makers (BDMs),
although suitable for all. Perfect for mﬂuencers who
are important in the decision chain but don’t have much
technical knowledge (e.g. compliance focussed).

Aimed at Technical Decision Makers (TDMs) and
influencers conducting online research or engaged in the
sales process and looking for detailed information.

TDMs and influencers, engineers, Dev Ops and other
technical roles.

All customers and prospects and all types

of decision makers.

All customers and particularly good for prospects.

Great for sales and marketing teams. Also useful for
partners and the wider channel.

Aimed at WinMagic partners.

Highlights a challenge, business issue or pain point
and describes how a key WinMagic solution set can help.

Overview of a product and what it does, including
features and benefits as well as some use cases.

Detailed description of functionality, feature lists
and performance comparison tables.

Describes a real customer journey and success story,
detailing how WinMagic helped solve their business
or technical challenges.

Show how our products or technologies were
successfully used in a particular vertical or to solve
a stated business challenge.

Offer detailed descriptions of competitor features as
compared to WinMagic. Focussed product overviews
and specification comparisons in an easy-to-scan format

Various types of partner collateral designed to
communicate the WinMagic proposition and promote
our most powerful USPs.

Covers everything from solution playbooks to integrated
sales Toolkits.

SecureDoc

by WinMagic

Useful for customers and prospects in a sales
environment, or lower down the marketing funnel as
they become MQLs and SALs.

End user facing

Great in sales meetings and as backup to any technical
questions. Can be used to target Technical Decision
Makers in marcomms campaigns, or smaller ‘one-man
band’ businesses.

End user facing

Ideal for supporting detailed technical enquiries. Useful
at any stage of an opportunity and best used by a sales
person or engineer.

End user facing

Can be used by all sales and all marketing contacts.
End user facing

Supports all sorts of meetings and opportunities,
demonstrating in a practical way how WinMagic can
solve pin-pointed issues.

End user facing

Great for overcoming objections at any stage of the
sales cycle and good for creating high-impact marketing
messages.

Internal and channel facing

Ideal for galvanising the channel to sell WinMagic over
competitor solutions.

BWINMAGIC
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Collateral -
Lead Generation

3.11
3.12
3.13
3.14
3.15

Overview

Infographics

eBooks

CXO Security Briefing
Lead Generation Matrix

BWINMAGIC




SecureDoc

by WinMagic

........
[ fearedioe:

Simpler

New security rules.

3 reasons
thi time o act is HOW
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Infographics

Our infographics should be bold and fun, but clear and
easy to navigate and digest. Display information in bitesize
chunks, pulling out vital facts and statistics in an interesting
way. You can exercise creative freedom, as long as each
execution always clearly ties back to the brand.

Allinfographics should predominantly use the primary
color palette. Employ secondary colors for accents and pull
outs only.

Make sure that both WinMagic and SecureDoc logos are
visible at the top

9 Always lead with a large headline

Break the infographic into sections where possible, for
an easy and digestible read

o Always include the WinMagic CTA at the bottom

Infographics should be A4 wide but can be any length.
Do try not to make them excessively long however, as
they become difficult to read

G Please make sure all icons and illustrations are in
WinMagic colors only

Infographics

SecureDoc

by WinMagic
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eBooks

Our eBooks should be a vibrant, fresh and easy to read.

Try to minimise the amount of copy on each page and use
eye-catching graphics and imagery to ensure an interesting
read. The following steps will help you to create eBooks that
people want to engage with:

Mew security rules.

o Follow a 7-column grld ] : f | T A e, e b iy

The front cover must be executed in a primary
palette color and include portrait photography,
held within a chevron

9 Both logos must appear on the front cover
o Page headlines should be large and bold

The chevron can be used throughout the eBook for
masking images or holding text. It should only point up

or down, never sideways Encryption for

the Mow Generation
Brand imagery should be used throughout to add L J
interest to lighter copy pages

Bold and colourful iconography should be used
throughout, executed using the brand color palette

Important information should be pulled out in box-outs
and highlighted with icons, wherever possible

o The WinMagic CTA must appear on the final page

BWINMAGIC
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CXO Security Briefings _

These high-level, thought-leadership style papers are aimed a senior, together
C-Level audience spanning titles such as CIO, CISO, CFO and CEOQ. They are :
meant to engage and build WinMagic's credibility as a consultative-style
security partner. Follow these easy steps to create effective and engaging
CXO Briefings:

o Front page must have a full bleed portrait image of a confident C-level
senior decision-maker with a white, transparent chevron laid over it

ERL L B

9 For every CXO paper, a color theme should be decided before
design commences; please keep color use controlled to maintain a
sophisticated and high-end feel

9 The CXO SECURITY BRIEFING badge must appear top left on the front
page. The ‘X' of the ‘CXQ’ can change color to match the leading accent
color of the piece

Than memt ryporios oo a4 gl brvnind i

o Both logos must appear on the front i
Throuwgh encryption |

6 An 8-column grid to be followed throughout gl by

Page headers should be accented with a colored block bleeding off the
edge of the page

e e
B ———

o Primary colors should be used for full page color bleeds to add interest

to the read; secondary colours should be used sparingly to accent text
or for pull-out boxes

o Page numbers should appear in a colored box, bottom right of the page
0 The WinMagic CTA should always appear at the end of the paper o

CXO Security Briefings BWINMAGIC




The main marcomms elements described below are primarily to be used for demand and lead generation. These are suggested
formats but the approach can flex according to the campaign and evolving market needs.

Quick guide

Whitepaper

Video and animation

Aimed at business leaders and senior decision makers.
ClO/ CISO/ CFO/ CEO

Great for all audiences but most effective when targeted
at specific verticals or job functions.

All decision makers and influencers

Can either be BDM or TDM focussed. Needs to be clearly
aimed at one or the other.

All audiences

All audiences

A high level, magazine style business issue focussed
paper, based around a clear and compelling campaign
topic. Easy to read and actionable.

Short, graphic, 2-page maximum. Can take the form

of quick tips/ best practice pointers. Simple to read,
colloquial, cutting to the heart of pain points and
business issues. Delivering quick insights focussed on the
campaign topic.

Delivers a more detailed view on a topic. Demonstrates
market expertise and thought leadership. Often quite
technical in nature.

An easy to read asset that tends to be focussed around
the campaign topic rather than a particular product or

solution. Combines narrative and graphics and is more

detailed than a quick guide.

Visual short cut to powerful communication, exploring
products, issues, challenges. Direct and engaging. Can
hero a WinMagic thought-leader or follow a simple
animation style.

A graphic way of communicating detailed statistics or in
depth research. Breaks information down into digestible
nuggets to tell a story very simple story.

SecureDoc

by WinMagic

A great call to action for campaigns. Can also be used by
sales teams. Demonstrates WinMagic's understanding
of deep business issues. Elevates the conversation while
demonstrating our professionalism.

End user facing

A great campaign call to action and ideal for seeding on
Social Media.

End user facing

An overview of a topic or solution aimed at more
technically minded audiences.

End user facing

Delivers a detailed end-to-end story that straddles both
business challenges and technical solutions.

End user facing

A perfect quick engagement tool for all sorts
of audiences.

End user facing

Great for sharing on Social Media feeds.
End user facing

BWINMAGIC
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Events

4.02
4.03
4.04
4.05

Pop up wall panel
Pull-up Banner
Event Booth
Press ads
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Pop-up wall panel

3m x 3m example

For intelligent key management

Our full disk encryption solution minimises risk, meets
compliance needs and protects data wherever it sits

Raun>:
20@ain3ss

Ran>:
20qain3ss

The examples opposite shows how a 3m x 3m graphic
wall may be designed. Please note that the image area
should always appear at the base of the panel, leaving
the information area towards the top of the panel for
maximum visibility.

£ =
5 5
H 2
a, 2
& R
8 8
El El

="

Talk to one of
our Security
Specialists

EwWiINMATIC

Pop-up wall panel BWINMAGIC
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Pull up banner

800mm x 2.15m example Y SecureDoc SecureDoc
A Data Security

The example opposite shows how an 800mm x 2.15m for Lenovo For cost effective

pull-up banner may be designed. Please note that the image P T— data security

area should always appear at the base of the panel, leaving I RET e our full diskencryption with

the information area towards the top of the panel for Fam b the uniguepre boo network

maximum VISIbIlIty Microsoft Bitlocker -

management

Reduce Costs

on the helpdesk
by 77%

Benefits

that outweigh TCO
by up to 20 times*
Save IT time
without loss

of security

Unparalleled Self Encrypting
Drive (SED) management

Lenovo

BWINMAGIC
il www.winmagic.com

s www.winmagic.com |

Wi/

Pull-up banners BWINMAGIC




Event Booth

The example opposite shows how an event booth
may be designed. The design should be bold and eye-
catching, and should always feature the chevron. The
chevron can be used to hold imagery or text. A mix of
primary colors should be used.

Event booth

WA

Ot Bariibeiria

SecureDoc

by WinMagic
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Press Ad

A4 examples

The examples opposite shows how A4 press ads should
look. Please note the use of primary colours used to pull out
key information and CTAs.

Begleiten Sie unsere
Cl0s auf dem Weg zur
Join the IT leaders B
ng the simpl vified Besuchen Sie WinMagic nech
ud security. heute an Stand 929.

IT Gy raance by et bieng erurs Leenleis, the ppisltio hove s ing
wnd your compatitian mere cloud based and acile. Winklagic's

By wrraly iecurwg it IT el consmashd Prom endpeinks aceda any

tloud, o galh o Lve-coret, loworsk rrute 69 compliance and gromth.
sapported by & unigue sew beeed of isteligent key managecet

Gat in touch today!
ng cloud can be

Press Ads BWINMAGIC
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Digital
Communications

5.02
5.03
5.04
5.06
5.07
5.08
5.09

Digital Overview
Landing pages
Emails

Website header
Animation
Powerpoint
Social

BWINMAGIC




() SecureOo

doesn’t have to be
rocket science

Building thwamirbest lralegh mobibey resd

Welcome to a simple one-step encryption approat

for schoals, colleges and universities. Secure Your Public Clo

Sensitive data is everywhere in a modern educational establig
EU GDPR comes into force on 25th May.

Encryption is the easy answer
Only ane solution gives you a uniquely unified approach that mak
compliant data super-simple to achieve and prove. Because budge
in the education sector, WinMagic is making it easy to pay for toc

a special promation discount until <date> helping you secure vu
student environments.

Get the ebook (»

We’d love to show you how
quickly we can help get you
data compliant

awnmaGi | —

Call WinMagic on <0000 >, your usual IT Service

Provider or ask your Local Authority about deploying WinMagic.

BWINMAGIC
EDERO

WinMagic Inc. | 3 Huxlay Road | The Surrey h park | Guildford | Surrey | GU2 7YG |
United Kingdom

You may unsubscribe from email communications

US & Canada: 1 88 | United Kingdom: 44 0 148 334 3020 | German
1 9!

Japan: 03 540. 0 | India 7 | APAC-Singapore: 65

Overview

o aotior ihoa you ek Download your QUICK GUIDE for —
education now and book your demo - BWINMAGIC

Is yours 100% protected? If not, you may risk huge penalties wh

SecureDoc

by WinMagic
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Landing pages

, , (3] [ SecureDoc
Our landing pages are bold and should be easy to navigate. S
Follow these steps to ensure an engaging design:

Tﬁ'—mﬂt’m : N otiding th it etk bty raadeg
is growing.

o wanir han o Chirk

Primary colours should be dominant, with secondary o
colours used for accents and visual interest

All text should be in Ubuntu with Arial as
a fallback typeface. 9

The SecureDoc Logo should feature in the top home
bar, along with social media icons (top right).

o The body header should be clear and uncluttered.

e A bold CTA should be visible, with a large thumbnail 9
of the asset being downloaded, and should always be
above the fold.

G The form element should be clear and concise with _
large entry fields. The form should always appear above I ;

the fold.

Web development should be responsive and easy awINMAGIC
to view.

All landing pages should include the WinMagic contact
footer at the bottom of the page.

Landing pages BWINMAGIC




Emails

Overview

These email examples are for reference only. They should
be designed to be fresh and bold, with easily digestable
information and a strong CTA.

Primary colours should be dominant, with secondary
colours used for accents and visual interest

€) All headlines should be in Ubuntu with Arial for o
evything else.

Color blocks should be used to segment
and create interest

The SecureDoc Logo should feature at the top, o
ranged left.

e The body copy should be clear and uncluttered .

o The CTA should always be close to the top, making it
bold and appealing, and should always include and
thumbnail of the downloadable asset.

o Try and use a secondary color for the button so
it stands out

0 Web development should always be responsive

9 All emails should include the WinMagic contact footer
at the bottom of the page.

Is yours 100% protected? If not, you may risk huge penalties when the new

compliant data super-simple to achieve and prove. Because budgets are tight

- GDPR cc nece
doesn’t have to be
rocket science

GUIDE for
your denio

e

doesn’t have to be

rocket science

Download your QUICK GUIDE for
education now and book your demo

Welcome to a simple one-step encryption approach
for schools, colleges and universities.

Sensitive data Is everywhers in a
madem educational establishment
Is yours 100% protested? If not, you
may risk huige penaties when the new
EU GDPR comes inta force on
25th May,

Sensitive data is everywhere in a madern educational establishment.
EU GDPR comes into force on 25th May.

Encryption is the sasy answer
Only ane solution givas you a uniquely
unifiad appronch that makes GDPR
campliant data super-sinple to achieve
and prave. Bacalss huAgets ars tight

Encryption is the easy answer
Only one solution gives you a uniquely unified approach that makes GDPR

in the education sector, WinMagic is making it easy to pay for too, offering
a special promotion discount until <date> helping you secure vulnerable
student environments.

in the education sector, Viinhagic is
making it easy to pay for taa, offering
 special promation discount unti
<date> helping you seure vulnerable
student enviranments

We’d love to show you how
quickly we can help get your
data compliant

We'd love to show you how
quickly we can help get your
data compliant

Provider or ask your Local Authority about deploying WinMagic.

Gall WinMagic on <0300 0000903,
contact your usual IT Service Provider
or ask your Local Authority about
deploying WinMagic.

BWINMAGIC
noERO

xley Road | The Surrey Research park | Guildford | Surrey | GU2 7YG
United Kingdom

You may unsubseribe fram email communications

020 | Germ:
| APAC-Singapore:

SecureDoc

by WinMagic

NOTE: When creating the button for the
mobile version, best practise states the
button should be no smaller then 44px.

PARTNER LOGO

Partner emails

There should be an additional clear block at the
top of emails which should hold the ‘Securedoc
By WinMagic’ logo on the top left hand side and
the partner logo on the right.

BWINMAGIC
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Email headers
Nam gravida risus vitae erat

Here are some examples of email headers using the commodo, eu euismod.
secondary colour palette and the different tiered imagery.

DUIS METUS MAGNA, ALIQUAM

Speak to us

Nam gravida risus
vitae erat commodo,
eu euismod.

Speak to us

BWINMAGIC




Website header

The header banner at the top of our website is the most
important section on the page, so it is vital that this part
not only looks good, but functions correctly:

o Headlines and CTAs should always appear on the left
hand side, with a clear CTA button underneath.

9 Headlines should always be in white, while subhead can
be in any secondary color

9 Smallicons can be used above the headline if appropriate

o The chevron should always appear on the right handside
and can hold images from our photography library or
asset images. Please use a black tint of 30% over the
top of any image so that the secondary navigation does
not get lost
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Simple video animations

Overview

The WinMagic color palette should be used throughout the
animation. Background colors should be carefully selected so
that key content in both white and black stands out and copy is
clearly legible.

Simplicity rules the day. Designs should be kept clean with icons
used to describe bulleted content.

A pinhole effect can be overlayed to add interest. This should be
light and subtle, never be a severe, dark gradient.

A 1080 HD master should be produced unless specified.
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PowerPoint

All presentations should reflect the WinMagic brand
and follow our general brand guidelines.

Presentation title 9

Presenter name

The slides opposite show examples of an on-brand
presentation.

00 © o

e 1)

. . . Slide title Slide title | Slide title .
The front page should include a portrait style image subhead Subhead subhesd =

with a colored tinted chevron over the top 7|

i
9 Use the coloured bar to bring out headlines and p :
‘r‘?ﬁr Lﬁ

slide titles
[ SegureDoc BWINMAGIC B SecureDoc BWINMAGIC [ SecureDoc BWINMAGIC

Make sure the WinMagic and SecureDoc logos are
on every slide

aaaaaaaa

o For content slides, any imagery used should be taken
from tier 2 and 3 of the brand imagery

o Image chevrons should be used on pages with

limited text Slide title

Slide title
Subhead

Slide color variation should be used throughout the

presentation to create an engaging view Thank you

For maximum impact, diagrams and icons should be
used on color slides

For any external imagery or videos, please use the dark
blue chevron to hold the asset e awnmAGe Do awnmace Oseareoes —

o (8]

PowerPoint BWINMAGIC




Social

Overview
Work within the general WinMagic brand guidelines.

Keep executions clean and messages short, engaging
and customer-focussed.
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Social posts

When posting image tiles on social media, please be aware
that these must be on brand The chevron must be present
and can be used to hold brand imagery or an asset image.
Limted copy should be used and a simple clear CTA button
must be visible. Use predomantey primary colours where
possible. When creating artwork for social, please be aware
of the different platforms rules, so that copy and image
guidelines are adhered to.
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Thank you

Artwork files are available from the Marketing Department. Just give us a call on

+44 (0)1483 343029 BWINMAGIC




